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What is a
Keyword Sign-up?

Have you ever texted a word or phrase to a 5-digit number to start receiving SMS messages from an
organization or business? If you have, you've already used a Mobile Keyword. You've probably seen
them on TV, billboards, and the internet without even realizing it!

A Mobile Keyword is a memorable word or phrase that people can text in to subscribe to your
organization or business’ text messages. The 5-digit number that people text to is called a short code
and acts like a phone number that organizations and businesses can use for SMS or MMS messaging.
The purpose of a Mobile Keyword is to collect subscriber information easily and automatically so your

organization or business can focus on messaging and engaging subscribers instead of haggling with
an address book.

Read on to find out exactly how it works!
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How does a
Mobile Keyword work?

Four steps are all you need to use your Mobile Keyword from beginning to end!

Step /I ) Step 2 e ‘

Create a Mobile Keyword. We'll show you Promote the Mobile Keyword and short code on ads, websites,
exactly how in this guide. emails, newsletters, blogs, etc. Radio and TV commercials
aren't out of the picture, either. It's time to get creative.

£ "4
Step 3 = qT: ! Step4

Sit back and watch your list grow as people * Send messages and Q
text in your Mobile Keyword to subscribe for engage with subscribers.
your messages. It's that easy!
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¢ What can it do for me?

Where do we even begin? Read on to find out different ways businesses use Mobile Keyword Sign-up
in their marketing and operational strategies.

Kyle's BBQ House Shane’s Surf Store

The day before an annual sales event,
Kyle advertises his Mobile Shane posts a Mobile Keyword

Keyword “EatRibs” around the “SurfVIPSale” on his social media pages.
restaurant. Guests text it to Customers who text in his keyword the

receive messages about special day before get into the store first and
deals, new menu items, and more. - receive an extra discount.

It doesn't stop at retail stores and restaurants! The possibilities are endless. We're sure you can

Churches, radio stations, universities, and more engage their entire already think of ways to use Mobile Keywords for
audience with announcements, information, contests, etc. engaging with your audience.

And don't forget about internal communication!
Corporate offices, organizations, and franchises in all industries
(medical, financial, manufacturing, etc.) streamline communication
with team members, employees, and clients.
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¢ What can it do for me?

Mobile Keywords help businesses and organizations:

Grow subscriber lists
organically

No more chasing down people
to join subscriber lists. People
who are genuinely interested

will join if and when they want
to. The no-pressure
environment creates a natural
platform to initiate and
maintain subscriber rapport.

Grow subscriber lists
automatically

No more updating subscriber
information manually, which is
tedious and prone to error.
With Mobile Keywords,
subscribers can join lists
immediately and automatically
- no extra work needed on the
sender’s side.

Give subscribers
what they want
when they want it

Subscribers can text in your
keyword to receive immediate
information or a coupon. For
example, a home buyer can
text in HOME to receive
information about property
specifications on the spot. Or a
customer can text in SALE to
receive a coupon.

With a bit of help, you'll become a pro in no time! Ready?
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How do you create a
Mobile Keyword?

We offer many other features that use keywords but in this guide, we're going to focus on the simple
Mobile Keyword, designed for easy subscriber signup.

L Click on the Collect tab at MANALE MESSAGE & ENGAGE PROMOTE » AMALYTE » ACCOUNT »

the top or the Collect
Contacts button. n Manage Contacts & Lists E Send Messages

~ mm —
2 Then select a Keyword type 9 .
from the dropdown menu
and click the Create button.
MANAGE = COLLETT - MESSAGE » EMGAGE & PROMOTE » ANALYTE = ACDOUNT -
For this guide, we will focus
: . Collect
on the Slmple Mobile Home > Collect > Keyword snd twbne Sign-ug Took
Keyword. Mobile Keywords List
lm: Keyward : Campaga : h-;: Dvtrdetion Lists .mlemnu : Inba Status

fan i
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7 Create Mobile Keyword

Quick! Think of a word or phrase to use as a keyword! We kid, you have more time to think it over.
Make sure it's simple and memorable so people can share it easily. The remaining options and fields
are details, some of which are required by law, and others which you can get creative with.

1 Enter your desired keyword. Spaces
and punctuation are not allowed.
Some suggestions:

* Business or organization name (ex: TRUMPIA)
* Slogan (ex: TEXTMORE or TEXT2U) ) R
* “JOIN+business name” (ex: JOINTRUMPIA) ' ===y

| + st at

1 Coadhike b4 LF-201 30601
1 Coadtwba b4 17201 300-T9
1 Centuta b4 1P 130040
LCoadtwhe 8 | 1201 5040
Loy P 1T -

2 Select or create a group you want
subscribers to automatically join when
they text your keyword.

Ao A = 9

304+ 5p0mesg Toodn

3 Your default SMS header is required by
the CTIA and is already entered into this

Agr Brsbrim ~ Ervtir Pt rervs age o pear FEreind i e e Swrmieg e

field. You may edit this, but it is not
recommended.
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7 Create Mobile Keyword

Here you can include your keyword in a campaign, set up a response message with a coupon and
comply with the law (thanks!).

1 Bundle this keyword in a campaign to "
easily monitor all messages and features in -
the same place.

Mobile Keyword

Shorten and insert a 3 Include a coupon in ° Rigpenimiimn
URL here. You can track your Auto—Rgsponse : o, [[— R
how many people as an incentive for e ) P
opened your message customers to Canpeta 5417813051 = Q
and clicked on the link. sign-up. S Gatet g NI &

Tl sactella Db 1700 1307 < |

- 1Ay O-1T-2010- 1652 'l'j

Enter your Welcome message here. Note that
“Reply HELP for help” will be added to the end to
let subscribers know message cost, how to opt
out, and more.

Enter the minimum age of your target
audience. This is required by CTIA regulations.
The very minimum age is 13 years.
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x Additional Options

But wait, there's more! Check out your additional options so you can get the most out of your Mobile
Keyword. We'll walk you through it one by one so you're fully equipped to use them.

Alternate
Auto-
Response

Send
Auto-

Data
Capture o

® Follow-up

Keyword Auto
Followed by Response
a Message

Response

Additional Oplions o .
Notification

Eryweord Foflormd By & Flewsage

ot Sl biveord el i SN et

Bata Caplmre ) Colleet e foliomerg contact rifo Som mbscriers: | Select dal

T ollorer Up Antn Revpmmr ) Bend up b 10 folow w0 mutn reapores. Sl P st of folos uo suts-resonses 1ol

Sl Auly Brsgemnue Evury e

Alternale Auto-Respsnse | L 500 slemale auto-eiponge

2 @ e © @ ©

Botcation ) Sered a netfcaton to my phone andfor emad sddnes sien someore Sevtn T keyeond
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New subscribers can send a message in the same text with your mobile keyword. For example, a
radio station invites listeners to text in a keyword to start receiving messages. They also allow
listeners to share their favorite song in the same text as the mobile keyword. That way, the radio
station can also take a poll for the most popular song. The following page gives an example for
this option.

Additional Options

Eryword lollowed By A Message

Duts Caplmne Enlect fhe fulyeiry Donbact vl o misonie

Todlosw - Up Aubo- Response

Send Aubo- Bespims Every bme

Alternate Aubo-Rosponss

i
i ]
i ]
i ]
i ]
o
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: : Additional Options

OptiOﬂ 1 Example Keyword Followed by a Message

Radio KTRM advertises a keyword (JOINRADIO) and KTRM receives Jane's .
invites listeners to text in the keyword and request song request in its inbox.
their favorite song. After listeners text in the keyword
and share their favorite song, KTRM can respond.

Cate el | e b < rln, Juats JR0AE ﬂ@w 7]

) 990-00
s

Text ., JOIERAglo ABC -
JOINRADIO : Jackson

and your song
Radio KTRM : Thanks

request to for your input!! You're
99000! _ now opted in to

receive our updates
and news!

KTRM receives Jane's
song request in its inbox
and responds.

5 -
ok LA

2

KTRM promotes
keyword and invites
listeners to share
their favorite song.

Jane, a listener texts FEER
in JOINRADIO and
her favorite song.
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Additional Options

Option 2 Data Capture

You can create more complete profiles of your subscribers using Data Capture. You can ask for
information such as first and last name or email address, nearest store location, favorite
restaurant, zip code, birth month, gender, and more.

With more contact information, you can:

Send messages via different

. Distinguish subscribers
Personalize messages channels (e.g. email)

based on answers and send

with subscribers’ names messages accordingly.

Additional Options
" e ] il mvseribairn 5 roply B o Mokl hiryword mefh o B3 bent
i ]
i ] Tl - Uy Ausdor- Teapennse ] Serd 1o o 10 Folltwu Bute reiponded. et S ot of Tollow o sut-remorod 1
(i ] Send Aute-Respsmse | [Every tew
i ] Alternate At Resgpns Send o alteale sitoERorRE
(i} Motification | || Sered o robicrton ta ey prore andie el sidrem when someone ieis o thes ke
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Additional Options

Option 2 A little more on Data Capture

Once you select a data type and click Add, you will see additional text added to your

Auto-Response as well as a new text box. You can ask as many questions as you'd like. However,
it's probably wise not to bug your subscribers with tons of questions!

Note Hover over Manage menu and click Custom Data Fields to create additional categories (beyond

first/last name and email address) that apply to your business or organization.

Here's an example so you can get a better idea
about Data Capture!

990-00 990-00 990-00

JOINJOESSPORTS m JimSmith@email.com

990-00

Bobsledding

Joe's Sporting Goods: Joe's Sporting Goods:
Joe's Sporting Goods: Thank you for providing Thank you for providing
Welcome! Thanks for us with your full name. us with your email
joining! Please reply Please reply with your address. Please reply
with your full name.

Joe's Sporting Goods:
Thank you for providing

us with your Favorite

: Sport
email address.

with your Favorite Sport.

. Keyword Sign-up GUIDE 14 All content copyright Trumpia 2014



Trumpia’

Additional Options

Option 3 Follow-Up Auto-Response

Follow-Up Auto-Responses are useful

for reaching out to new subscribers J .
within the same day of opting in. For

example, Joe's Sporting Goods store can Additional Options

follow up with a coupon an hour after © ST | () i e e bbbt 9
subscribers opt in. Then four hours o L

later, subscribers can receive a
reminder to get involved via social
media. The possibilities are endless!
Just don't forget to be considerate of
the frequency of your messages since
subscribers can opt out.

Note Follow-Up Auto-Response messages will
only be sent to subscribers who opt in to a new
Distribution List. If more than one keyword is O mvemsicnsto meponse | L) Smdan s e

linked with a Distribution List, the subscriber o et | (3 Swwrousionss oy ihore wniive mel 0 st visivie st s Wi
will only receive Follow-Up Auto-Responses

from the first keyword.

sl
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Additional Options

Option 4 send Auto-Response

How many times do you want subscribers to receive your Auto-Response? If Jim texts in your

keyword twice, do you want him to receive the same message twice? Or only the first time? Or
once every day or week or year?

Tip If your Auto-Response contains
coupons or Follow-Up Auto-Responses,

you may not want to allow it to send more

J : than once to the same subscriber.

Additional Options
n eyl Pt By B Rt & Alyve subrsoribers 1 reply B your mobde keywond with an 545 et
ﬂ Data Capture I Collect the folowing contact info from subscrbers: | Soiect data Type
n Follow-Up Auto-Response ) Serd g to 10 folow 1o suts responses. Set the secunt of foltw 1o sulo responses b
n !-E.-.'er.ru'ne

Every tme

| by groe per mobde: nomber
i ] [y oree ey T e
ﬂ Motk o ) Send a mobficabon ko my phone andjor emal address when someons texts-n S keyword.

= .
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Option 4 send Auto-Response

You can choose to deliver an Alternate Auto-Response to subscribers that already texted in this

keyword to opt in to your messages.

Let them know that you are already receiving your messages and thank them for their support

and interest!

Additional Options

“ Eeyword Followed By A Meswage

L dow mubscribers to reply to your mobilie leeyword v an SMS Teat.

ﬂ Data Caplure Cadezy
i faered L o 10 foleyer wp Sutneremposes . St e st of ol up suto e te:
T oo - Uy Auto- Respone
n Srnad Aurto- Resporie Ewery bme
ﬁ Alternabe Aubo Fespone A Sand an altemate BAS-HERoe
= ® Charmciers Left 52
Jow's Sporang Goods: Heyl You're dirakdy 2oned uD I reCEWE Sul Mesesget Thanis | & i
e & ahoe io ey phae Sl el sadress whien mmsone Teatnn B >
Hotdication
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Additional Options

Option 5 Notification

Get notified in real time whenever a new subscriber texts in your keyword and opts in to your
messages.

J -

Additional Dplions

. Wryreond Followed By & Plrisage

Al s YR E T Wy B0 e Sl B el B TP ST

Select whether to receive notifications o | D oot viemmmastbinticton i
when all subscribers (new and current) o
or just new subscribers text in your

Folow-tp Aut-Respense | | S D 3 fuow o sty semonams. Lt the mmount of Sow o s srmcmes 1

.'t""‘m Loy bra
keyword. We recommend New 1 *

i ... '... S i o mt e
Subscribers Only. e S —
o i |1 | 152 St bty s e vt i v B

[y
O T sty v bt il oL T it ¢ 0n e
'l’-.;-'.tlu prerw rumten’, Bl e ¥ s S mrmagel

Saret a retrfeacor B kryeord fent om B

bl Sdmeribery S P by, Ty

el Rekbwien it ok v 18 bapmla

Enter email addresses and/or mobile

numbers to receive notifications.
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& Click Create!

When you're ready, click Create and sit
tight! Your Mobile Keyword isn’t active
just yet - it still needs to be approved
by our team. Our team checks to see
that your keyword complies with CTIA
and TCPA regulations (see end of guide
for more information). When your
keyword is activated, you'll get a
notification in your account and an SMS
message!

"= Keyword Sign-up GUIDE
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What to Do with Active
Mobile Keywords

Once your Mobile Keyword is active, the next step is
to make sure it's visible to your desired audience.

You can design your display any way you want but 1. "
you absolutely need to have three items clearly Key\{(}/O rd

visible: y) 69302

To join our mobile club!

2 Your
short code

3 Compliance
message
(check next slide)

Organization Name

mmary Terms & Conditions: Our mabile
e intanded for subscribers over the age of
ia USA short cade 99000. You may

recei 5e(s) per month of text alerts.

Message & Data Rates May Apply.

by text messaging STOP to shart cade 93000.
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What to Do with Active
Mobile Keywords

According to CTIA regulations, the compliance message
needs to be visible on all advertisements, fliers, posters,
etc. that display your Mobile Keyword and short code. It To join our mobile club!

informs subscribers of message frequency, terms of use, " "
Keyword
to

and more. Below is a sample compliance message. You
customize it for you when you create your keyword. 69302

don't need to copy and paste this text since we

Opt-in Terms: Summary Terms & Conditions: Our mobile text
messages are intended for subscribers over the age of 19 and are
delivered via USA short code 99000. You may receive up to 4
message(s) per month of text alerts. Message & Data Rates May

Apply.

This service is available for phones with text messaging
capabilities, and subscribers on AT&T, Verizon Wireless,
T-Mobile®, Sprint, Virgin Mobile USA, Cincinnati Bell, Centennial
Wireless, Unicel, U.S. Cellular®, and Boost. For help, text HELP to
99000, email iforgot@what.com, or call +1 7147850995. You may
stop mobile subscriptions at any time by text messaging STOP to
short code 99000.

help, text HELP ta 93000,
7147850295, You may stop mobile subscription
by text messaging STOP to shart cade 93000.
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nat does it look like
or a Subscriber?

So you created your keyword, promoted it, and our friend, Jim, texted in. This is what Jim might see.

990-00

JOINJOESSPORTS

Joe's Sporting Goods:
Welcome! Thanks for joining!
Please reply with your full
name,

JIM SMITH

Joe’s Sporting Goods: Thank
you for providing us with
your full name. Please reply
with your email address.

JimSmith@email.com

Joe's Sporting Goods:
Thank you for providing us
with your email address.
Please reply with your
Favorite Sport.

Bobsledding

Joe's Sporting Goods:
Thank you for providing us
with your Favorite Sport

"= Keyword Sign-up GUIDE 22

When Jim texts in JOINJOESPORTS
for the first time, he receives your
Auto-Response. Then he answers

Data Capture requests. Here's what Jim would see if he

tried to text in the same keyword
el ekl again. This is the Alternate
Auto-Response.

Joe's Sporting Goods:
Thank you for providing us
with your Favorite Sport

Joe's Sporting Goods: We
want to thank you with a
special deal! Enjoy 30% of
one regularly priced item
when you show this text
message to the cashier!

JOINJOESSPORTS

Joe's Sporting Goods:

Joe’s Sporting Goods: If you
haven't used your special
coupon just yet, no worries!
You'll always be up to date

Jim will later receive Follow-Up by liking our Facebaok

Hey! You're already
signed up to receive our
messages! Thanks for
the interest!

page!
Auto-Response messages to

engage him and call him to action.
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IMPORTANT

CTIA and TCPA Compliance

Trumpia was created with everyone in mind - text
message senders and recipients alike. We adhere strictly to the law and
have ZERO tolerance for violators.

Our goal is to provide a platform that is beneficial to both the sender and
their recipients. If any messages, Mobile Keywords, or OSPs are found to
be in violation of TCPA guidelines, we reserve the right to reject it and/or
suspend the offending account. Please refer to our Terms of Use for

more information.
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IMPORTANT

CTIA and TCPA Compliance

Help us help you by:

= Not mentioning alcohol, marijuana, tobacco, illegal substances, adult
content, and firearms in messages.

= Carefully review your text messages, Mobile Keywords, and OSPs
before submitting them. Your message may not be approved if it
contains a hint of the above-mentioned content. If anything you
submit is rejected, you will have to spend more time drafting and

submitting another version.
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